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The primary obstacles to getting sufficient sleep are behavioral, according to sleep specialist Dr. Richard Bogan.

National Sleep Foundation, 2018Centers for Disease Control & Prevention, 2016 RAND Corporation, 2016



The growth of the sleep-health industry “reflects a 

larger shift, away from dealing with sleep as some sort 

of necessary evil and toward savoring it and enhancing 

its many benefits.” (Arianna Huffington, The Sleep Revolution, 2017)
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McKinsey & Company, “Investing in the growing sleep-health economy,” 2017
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US sleep-health market growth
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global wellness market growth

(US market: 31.7% of global market)

Global Wellness Institute, “Global Wellness Economy Monitor,” 2018



H

the 

key differentiators



Basic Customer Experience

Premium Customer Experience

Reactive,

Medically

Oriented

Proactive,

Lifestyle

Oriented

Slumbersome

SleepScore Labs

Mattress Retailers

Wink & Rise

Medical Sleep Centers

Bed, Bath, and Beyond
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-business development

-raising capital

-local entrepreneurship

opportunities

-sleep education

-sleep influencers

-business development

-marketing strategy

-sleep research

-product development

-sleep influencers

-sleep technology

-retail strategy  

-operations

-business development

-professional networks
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